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TobaccdAdvertising Collectio(2/18)

Tobacco 35000
eCigarettes 11000
Anti-smoking 2000

Hookah 1000
Marijuana 1500
TV/Videos 400

Total @ 50,000

O Stanford | stanford Research into the

& MEDICINE Impact of Tobacco Advertising




30670 Physhlams

Zasches
Cigarettes

P .

E-Cigs

Chewing Marijuana

Hookah Pipe & Cigars Anti-Smoking Then vs. Now

STANFORD UNIVERSITY

RESEARCH INTO
THE IMPACT OF
ToBACCO ADVERTISING

About SRITA
People
Internship
Lectures
Exhibit
Resources

Contact

Make A Gift

“Everybody’s

T
\l«nng 1




Tobacco Use Trends: US



US High School Students 2012016 (June 2017 CDC Report)
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1st generation:
Cigalikes

2nd generation: Vape
Pen

3d generation:
MODS/APV

4th Generation: Pod
devices
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